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XPONENTIAL Europe 2025 -
a hew eventby Messe Diisseldorf

Uncrewed systems and
robotics are the themes of
XPONENTIAL Europe. Be
it on the road, rail, water
or in the air: the race for
autonomous driving and
control systems is on.

M IRA, the car that autonomously drives through
Diisseldorf, the uncrewed lighter vessel
“Watertrack 8” on the Rhine, which is navigated by a control
centre at Duisburg Ruhrort, or “Ariol”, the drone that delivers

cargo to Liidenscheid - these are all examples showing
what can already be done with uncrewed systems today.

“Germany is the largest market for autonomous
driving and control systems in Europe,” says Malte
Seifert, Director Metals, Energy & Autonomous
Technologies at Messe Diisseldorf. He is in charge of
XPONENTIAL Europe, which will be held for the first
time in Diisseldorf from 18 to 20 February 2025.

The European format of XPONENTIAL, which has

already been the leading industry meeting point for
uncrewed systems and robotics in the USA for 50

years, is held to allow especially German and European
companies to introduce their cutting-edge technologies
and international excellence to the market.

Ranking top in the development of autonomous driving
systems

Patent applications also show that Germany and Europe are
among the pacemakers for developing autonomous driving
systems. According to the latest available figures of the
German Patent and Trademark Office, German companies
own 42% of the patents for this technology valid for the
German market. This means, they rank first followed by
Japanese (28%) and US (11%) companies. With reference

to all globally registered patents related to autonomous

driving Europe (33,614 patent applications) ranks ahead
of the USA (28,479), Japan (10,505) and China (9,208).

“This underscores the relevance Europe and Germany have in
this field of technology,” says Seifert. North Rhine-Westphalia
and the Rhine and Ruhr region play a leading role in Mobility
4.0 and uncrewed transport. This is also reflected by the
on-going research projects and developments in the region.

Registration levels are correspondingly good: in addition
to the joint participation of the Unmanned Aviation
Association (UAV DACH e.V.) we can already count the first
renowned companies such as Dronivo, Germandrones,
PIDSO, Rheinmetall with its subsidiary MIRA, RIEGL
International, Saderet Limited, TESTEM as well as the
Development Centre for Ship Technology and Transport
Systems among our exhibitors. Add to this, numerous
international start-ups as well as country pavilions

from Denmark, Norway, Great Britain, Switzerland and
Spain that have announced their participation.
XPONENTIAL Europe is kicked off by the EUROPEAN DRONE
FORUM, which is already held on the day before the trade
show (17 February 2025). The Forum considered the most
relevant European platform for the dialogue between the
UAS industry and regulators, is organised by UAV DACH - the
Unmanned Aviation Association DACH. This means that in
addition to the leading international industry association
AUVSI, EXPONENTIAL Europe can now also count on

the most important sector association for unmanned
aviation on Europe, UAV DACH, as a partner by its side.
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JANUARY - JUNE TRADE FAIR INDUSTRY NEXT DATE
2025 2026-2027
JANUARY 16 - 19 DOMOTEX FLOORINGS JANUARY,
HANOVER The World of Flooring 2026
DOMOTEX.DE
JANUARY 17 - 26 IGW Professional HORTICULTURE, LANDSCAPING, JANUARY,
BERLIN International Exhibition for the Food, Agriculture and AGRICULTURE, FOOD, 2026
Horticulture Industries BEVERAGES
GRUENEWOCHE.DE
JANUARY 18 - 26 BOOT DUSSELDORF BOATS, BOAT ACCESSORIES, JANUARY,
DUSSELDORF International Boat Show SPORTING GOODS 2026
BOOT.COM
FEBRUARY 05 - 07 FRUIT LOGISTICA FOOD PROCESSING AND FEBRUARY,
BERLIN International Trade Fair for Fruit and Vegetable Marketing PACKAGING MACHINERY, 2026
FRUITLOGISTICA.COM TRANSPORT AND LOGISTICS,
CONVEYANCE AND STORAGE
TECHNOLOGY, FOOD, BEVERAGE
AND LUXURY FOODSTUFF
FEBRUARY 18 - 20 EUROCIS IT, SOFTWARE,HOTEL AND FEBRUARY,
(] The Leading Trade Fair for Retail Technology CATERING, SHOP FITTINGS 2026
DUSSELDORF
EUROCIS.COM
FEBRUARY 18 - 20 XPONENTIAL Europe COMPUTER-AIDED ENGINEERING, | FEBRUARY,
DUSSELDORF Event for Uncrewed Systems and Autonomy FACTORY AUTOMATION, 2026
XPONENTIAL-EUROPE.COM MEASURING AND CONTROL
MARCH 04 - 06 ITB BERLIN TOURISM MARCH,
BERLIN The World’s Leading Travel Trade Show 2026
ITB.COM
MARCH 14 - 18 INTERNORGA HOTEL AND CATERING, SHOP MARCH,
HAMBURG Europe’s Leading Trade Show for the HoReCa Industry FITTINGS,BEVERAGE AND 2026
INTERNORGA.COM LUXURY FOODSTUFF
MARCH 16 - 18 PROWEIN BEVERAGE AND LUXURY MARCH,
DUSSELDORF International Trade Fair for Wine and Spirits FOODSTUFF 2026
PROWEIN.CO
MARCH 28 - 30 BEAUTY DUSSELDORF COSMETICS,PERSONAL HYGIENE, MARCH,
DUSSELDORF Leading International Trade Fair Cosmetics, Nail, Foot, WELLNESS 2026
Wellness, Spa
BEAUTY.DE
MARCH 29 - 30 TOP HAIR HAIRDRESSING, HAIRDRESSERS’ MARCH,
DUSSELDORE Leading Trade Fair for the Hairdressing Industry SUPPLIES, ACCESSORIES 2026
TOP-HAIR-INTERNATIONAL.COM
MARCH 31 - APRIL 04 HANNOVER MESSE DIGITAL FACTORY, INDUSTRIAL APRIL,
World’s Leading Trade Fair for Industrial Technology SUPPLY, INTEGRATED 2026
HANOVER
HANNOVERMESSE.COM AUTOMATION, ENERGY,
RESEARCH, TECHNOLOGY
APRIL 08 - 10 DMEA MEDICAL ENGINEERING, HEALTH, APRIL,
BERLIN Connecting Digital Health PHARMACEUTICALS, CARE, IT, 2026
DMEA.DE SOFTWARE
MAY 06 - 08 LEARNTEC TEACHING AND LEARNING AIDS, MAY,
KARLSRUHE International Trade Fair and Convention FURTHER AND CONTINUING 2027
LEARNTEC.DE EDUCATION, BUSINESS START-
UP, HUMAN RESOURCES
DEVELOPMENT, INFORMATION
AND COMMUNICATION
TECHNOLOGY, SOFTWARE
MAY 26 - 30 LIGNA WOODWORKING, FURNITURE MAY,
HANOVER The World’s Leading Trade Fair for Woodworking and Wood | PRODUCTION 2027

Processing Plant, Machinery and Tools
LIGNA.DE
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Proudly representing
Deutsche Messe AG
in the Baltic States for 25 years!

In the 1990s, Baltic
manufacturers were
reorganising production
for the European market,
looking for new outlets,
learning export skills.
With its newly opened
representative office and
B2B exhibitions, Deutsche
Messe AG was in the right
place at the right time

by SOLVEIGA ABOLINA

I n the post-war years, the
occupiers of the Bizone
demanded that West Germany
export some of its goods. Despite
the desolate economic situation,
the Germans should once again
supply themselves from their own
resources so as not to be a burden
on the UK and the USA, and at the
same time pay off the war debts
with high-quality goods. The first
export trade fair can be traced back
to a British initiative. It involved a

stroke of luck that had to be formally

imposed on the initially sceptical
Germans. Diisseldorf as a trade fair
location rejected the proposal.

Deutsche Messe- und Ausstellungs-

AG was founded in Hanover in
1947 and brought millions in
investment to the devastated city.
The share capital of the trade

fair company alone amounted

to 1.2 million Reichsmarks. The
success of the first export trade
fair vindicated the organisers.
The first industrial trade fair took
place in 1949. In the following
years of the economic miracle,
German industry boomed - and
with it the trade fair in Hanover.
Now the industrial trade fair,
known today as HANNOVER
MESSE, has been booming for
more than 75 years. And it is
constantly changing and evolving.

In 1975, the LIGNA trade fair

grew out of HANNOVER MESSE

- the world trade fair for the
woodworking industry. In 1986,
CEBIT was created, also from
HANNOVER MESSE. The new trade
fair for telecommunications and
information technologies boomed
for several decades. Exhibitions
such as DOMOTEX, Euroblech and

Fairground of Deutsche Messe

EMO have also given entrepreneurs
from Estonia, Latvia and Lithuania
the opportunity to learn about the
latest products and innovations in
production technologies, as well
as to boost their product exports.
And as representatives in the
Baltic States, we were able to fully
experience and accompany this
rapid development, as our official
representations were already
opened at the end of 1998.

In 1998, a representative office of
Deutsche Messe AG Hannover was
opened under the umbrella of the
Delegation of German Industry and
Commerce in Estonia, Latvia and
Lithuania, the original form of the
AHK. Even before the opening of

the representative offices, Estonian,

Latvian and Lithuanian mechanical
engineering and metalworking
companies had already participated
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in the HANNOVER MESSE industrial
fair with national stands in the
Baltic States. As Deutsche Messe
saw the potential for development,
representative offices were opened.

At that time, the first local
exhibition companies were
established in the Baltic States,
mainly organising B2C exhibitions.
To a large extent, after visiting
leading German exhibitions

and holding successful business
negotiations during the exhibitions,
when the entrepreneurs returned
home, new foreign companies
entered the Baltic States.
Subsidiaries were established,
branches were opened and there
was a need for places to promote
the new products. Accordingly,
exhibition companies and the
exhibition business in the Baltic
region were created in a completely
empty space. Meanwhile, Baltic
manufacturers were reorganising
production for the European
market, looking for new outlets
and learning export skills. With

its newly opened representative
office and B2B exhibitions at

the Hannover Exhibition Centre,
Deutsche Messe AG was in the
right place at the right time.

It was a time when both Europe and
the Baltic States were experiencing
a major growth spurt in the ITC
sector, thanks in no small part to
CEBIT, the world’s leading trade
fair for the sector at the time. In

its heyday, it was the leading trade
fair with the highest number of
visitors, exceeding 1000 visitors
per year. As sectors have converged
and IT solutions and digitalisation
have entered all sectors, the
spectrum of exhibitions has
changed over the years. However,
Hannover has become home to

the most important trade fairs

in the industrial, mechanical
engineering and metalworking

Presentation of the jubilee
certificate in Hanover.
From left to right: Kathrin
Schmidt, Deutsche

Messe, Kirsti Sinivee,

representative of Deutsche
Messe in Estonia, Inga
Ulevicitité, representative of
Deutsche Messe in Lithuania, Louise
Stevenson, Deutsche Messe

Solveiga Abolina, representative
of Deutsche Messe in Latvia
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sectors — HM, EMO, Euroblech,
LIGNA, Agritechnika, among others.

If we look back over the last 25
years, the work and daily tasks
of Deutsche Messe AG have also
changed over time. Long gone are
the days when supporting visa
applications at the German embassy
and preparing certificates for
visitors to exhibitions
were an integral part of

AT the daily routine. The

intensive work with
tourism companies to
=== | fill buses for visitors

is also a thing of the
past. Large mailings of
promotional material
informing exhibitors and
visitors about the next
forthcoming exhibition,
the sale of paper admission tickets,
the organisation of individual
exhibition presentation events
of various sizes and formats
are also now just memories of a
bygone era. Today, the work of
our representation is based on the
personal encounters we enjoy. This
is followed by email and telephone
marketing, the organisation of
presentation events and press
conferences on various internet
platforms and QR codes that
have replaced paper admission
tickets. We keep an eye on airline
discount promotions to match
our trade fair visitor marketing
activities. We are active on social
networks and actively cooperate
with industry associations
and business federations.

We are really proud to have represented these
world-class exhibitions in Estonia, Latvia and
Lithuania for 25 years, bringing more and more
strong and successful companies from the Baltic

States to Hanover.
We look forward to many more years of great
cooperation!




